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Customer Information Protection Agreement

for Vendor use

LVMH Watch & Jewellery (Shanghai) Commercial Co., Ltd. ( (hereinafter known as “LVMH W&J”)

and

(hereinafter known as the “Vendor”),

have entered into this Agreement for Customer Personal Information Protection (hereinafter the
“Agreement”) under China Cybersecurity Law and other applicable legislations.

Effective Date of Agreement:
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Article 1: Purpose

This Agreement acknowledges that Customer Personal Information (hereinafter defined and referred to as “CPI”) of
or regarding the Customer of LVMH W& shall be protected between Vendor and LVMH W&J (hereinafter known
collectively as the “Both Parties”). The provisions set forth in this Agreement define how Vendor protect CPI under
general circumstances, and include the remedies, penalties and lawful action that LVMH W &J may take for violation
actions.

Both Parties agree that it is in their best interests to protect the CPI, and that the terms of this Agreement create a
bond of trust and confidentiality between them.

This article will remain in force after the termination or expiry of the Agreement for whatever reason.

This Agreement is hereby incorporated into and made a part of that certain General Service Purchase Agreement. In
the event of a conflict or inconsistency between this Agreement and General Service Purchase Agreement, the terms

and conditions set forth in this Agreement, shall govern and control.

Article 2: Scope

This Agreement applies to Vendor who can have access to any CPI directly or indirectly.

Article 3: Definition

“Customer” means a person or an organization that buys goods or services from LVMH W&J or its subsidiaries
(collectively “LVMH W&J”) as well as leaving CPI through any channels, including prospective customers.
“Lifecycle Management” means management of CPI may involve one or more of the following situations:
collection, storage, processing, sharing, transfer, disclosure and destruction of CPI.
“Vendor” means a person or entity that provide products or services to LVMH W&J and get paid.
“Personal information” means all information that is recorded electronically or by other means and can be used
solely or in combination with other information to identify a certain natural person or reflect the activities of a certain
natural person.

Note: Personal information includes name, date of birth, ID number, personal biometric information, residential

address, contact information, communication records and content, account password, property information,
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credit information, whereabouts, hotel accommodation information, health and physiological information,
transaction information, etc.

“Customer Personal Information” (“CPI”) means personal information of Customer of LVMH W&J, including
Customer Personal Sensitive Information in this Agreement.

The ownership of CPI belongs solely to LVMH W&IJ except the circumstance when LVMH W&J and Vendor are
Data Co-controller.

“Customer Personal Sensitive Information” means CPI whose leaked, illegal provided or abused may endanger
Customer personal and property security and easily lead to damage of personal reputation and physical or mental
health, or discriminatory treatment.

Note: Personal sensitive information includes ID number, biometric information, bank account number,
communication records and content, property information, credit information, whereabouts, hotel
accommodation information, health and physiological information, transaction information, and personal

information of children at or under 14 years old.

Article 4: Provisions

Clauses

1. When conducting any activity of or regarding CPI Lifecycle Management, Vendor shall compliance with
Applicable Legislation strictly, including but not limited to those listed in Article 5.
2. Inthe case when Vendor is a foreign organization/institution and commissioned processing has been

authorized by LVMH W&J, Vendor shall:

d) Compliance with stricter applicable legislation to protect CPI, when the legal requirement is similar.

e) Ensure that the signing of this Agreement and the performance of the obligations stipulated by this
Agreement will not violate the legal requirements of the country/region where Vendor locates.

f)  When changes in the legal environment of the country or region where Vendor locates may affect the

execution of this Agreement, the recipient shall promptly notify LVMH W&J.

3. Vendor shall be aware of potential consequences of violating any legislative requirements. Vendor shall make
every effort to ensure the compliance with Applicable Legislation and minimize any possible disruption of
LVMH W&J’s business caused by the consequences upon violation of Applicable Legislation. Vendor shall
reimburse LVMH W& for actual costs suffered by LVMH W&IJ arising out of such disruption of business.

4. LVMH W& reserves the right to carry out any checks it deems useful (e.g. checking evidence of compliance)
in order to confirm that the obligations of Vendor are being fulfilled. More requirements refer to 3. “AUDIT”

in Attachment V of General Service Purchase Agreement.
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5. Indemnification issues refer to Article 4 “Indemnification” in Attachment V of General Service Purchase

Agreement.

Article 5: Applicable Legislation

This article outlines relevant laws, regulations, rules, national standards and guidelines applicable to the protection
of CPI in accordance with this Agreement, including but not limited to:
Laws
Law of the People's Republic of China on Protection of Consumer Rights and Interests, 1% January, 1994
Amendment to Criminal Law (ix), 29" August, 2015
China Cybersecurity Law, 1° June,2017
Civil Code of the Peoples Republic of China - General Part, 1*' October, 2017
The E-Commerce Law of The People's Republic of China, 1*' January, 2019
Code law of the People's Republic of China (President's Order No. 35), 26" October,2019
Administrative regulations
Regulations of The People's Republic of China on The Security Protection of Computer Information Systems ,
18™ February, 1994
Measures for Personal Information Cross-Border Transfer Security Assessment (Drafft)
Note: Contractual requirements are derived from this drafi version of Measures. When related Measures come into
effect, Vendor shall ensure its compliance and undertakes to assist LVMH W&J in related practices.
The Method for Identifying APP's Illegal Collection and Use of Personal Information, 28" November, 2019
Guidelines for Internet Personal Information Security Protection, 10" April, 2019
Regulations on Children's Personal Information Network Security Protection,1* October, 2019
Technical specifications and standards
Information Technology — Baseline for Classified Protection of Cybersecurity (MLPS 2.0),15" December,2019
Information Technology - Personal Information Security Specification, 15" October, 2020
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Any disputes arising out of or in connection with this Agreement shall be submitted to Cyberspace Administration
of China or local court in accordance with its arbitral rules then in force. The arbitration award shall be final and

have binding force upon the Parties.

This Agreement shall be effective on the date last written below.

Signature of Representative of Vendor Signature of Representative of LVMH W&J
Print Name Print Name
Title Title
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